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Turn Your Members into a

Sidekick helps sports and recreation organizations build lasting relationships with their members, not just track sign-ups.
Grow repeat participation, deepen loyalty, and reach new people at no cost and with almost no effort.

Stop chasing sign-ups. Start building community.

Transactional
The Old Way

Relational
The Sidekick Way

With Sidekick, every visit becomes the start of a lasting relationship, not the end of a transaction

The Class Ends. Everyone Leaves.

Today

Someone signs up for a class, enjoys the session, and
heads home. There's no lasting connection. Social media
shows your posts to 2-3% of followers. You're paying to
reach people who already like you, and still can't.

Relational Marketing: What It Is and Why It Works

promo or an ad, but because they feel like they belong.

Simple, Low-Effort, High-Impact
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At the Front Desk

Staff say: "Have you heard of
Sidekick? It's a free app to join our
community." A 10-second ask.

Everything You Want to Do, Done Better

% Fill More Classes

Reach your entire community with every post, especially for
new programs, off-peak sessions, and special events where
word-of-mouth matters most.

% Reach New People

Sidekick connects you with active people across your area
who haven't found you yet, matched by their interests, not
an algorithm.

www.sidekick.online

In the Facility

A poster or table card with a QR code.
People scan while they wait. No staff
effort required.

With Sidekick

That same person joins your community on Sidekick. They

see what's on the schedule next week. They get invited to a
group run. They bring a friend. They become a regular.

Most marketing is transactional. You pay to reach people, sell a membership, and start over. Relational marketing flips this.
Instead of chasing one-time visitors, you build a community around your programs where members stay connected.

Sidekick makes this easy. Members join your community by choice, based on their interests. Every post you share reaches
100% of them, not 2-3%. They see your upcoming classes, join activity groups, invite friends, and come back, not because of a
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On the Calendar

Your classes and events appear on
Sidekick's calendar, reaching people
who may have never found you.

% Build Loyal Members

Turn drop-in visitors into community members who come
back because they feel like they belong, not because of a
discount.

% Create Activity Groups

Running clubs, yoga circles, pickup leagues: keep your
members engaged between visits and turn casual
participants into advocates.
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From First Visit to Community Member
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The First-Time Visitor Example

Someone tries a yoga class at your studio for the first time. On the way out, they scan a QR code and join your community on
Sidekick. Within minutes, they've seen three upcoming classes and discovered a running group nearby. They come back the
following week, and bring two friends. By the holidays, they're a regular who tells everyone about your programs. They don't
come back because of an ad. They come back because they belong.

100% S0 Zero Zero

of posts reach your cost to your organization: extra work, just a QR
entire community no ad spend needed code and a quick mention

IT integration required:
works on any device

2,500+ Interest Categories, Including Dozens for Sports & Recreation

( Yoga ) ( Running ) ( Cycling ) ( Swimming ) ( Fitness ) < CrossFit) ( Pilates ) ( Hiking ) ( Basketball)
( Soccer ) ( Tennis ) ( Martial Arts ) ( Rock Climbing ) ( Dance Fitness ) ( Pickleball ) C Kayaking )
(" Skateboarding ) ( Golf ) ( Volleyball )
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Your Marketing Tools Should Build Relationships

When sports and rec organizations rely on Instagram, Facebook, and paid ads to reach people, they're renting access to their
own members from platforms that show posts to just 2-3% of followers.

Sidekick offers a different path:

TRADITIONAL SOCIAL MEDIA SIDEKICK
e 2-3% organic reach; pay to reach your own members e 100% reach: every post, every community member
e Algorithm decides who sees your posts e Members choose to join based on their interests
e Transactional: sell a class, rinse and repeat e Relational: build loyalty that lasts
e No community, just followers e Real community: members connect with each other
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The Best Marketing Tool is Belonging

It's free. It's easy. And we'll help you every step of the way.

Sidekick stays free for your organization. An optional control panel with member analytics is coming later for a modest fee.

Laura Krebs Illig, CEO - laura@sidekick.online - www.sidekick.online

Woman-owned | Mission-driven | Builtin Eugene, Oregon
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