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Company Overview

Sidekick is a free mobile app — available on iOS and Android — that helps adults make
real friends through shared interests and real-world experiences. In an era defined by a
national loneliness epidemic and growing disillusionment with social media, Sidekick offers
something fundamentally different: a platform designed not to keep people scrolling, but to

get them out into the world together.

Founded in Eugene, Oregon, Sidekick was created by a husband-and-wife team who saw
that the tools people used to stay connected were actually making them more isolated.
Traditional social media rewards passive consumption, curated personas, and algorithmic
engagement. Sidekick strips all of that away. There are no likes, no follower counts, no ads,
no algorithmic feed, no bots, and no Al-generated content. Instead, the app focuses entirely
on helping people discover others who share their specific interests — then connecting

them in person through communities, events, and a signature feature called Kickits.

The U.S. Surgeon General has declared loneliness a national public health crisis, with
mortality effects comparable to smoking 15 cigarettes a day. More than half of American
adults report feeling lonely. Sidekick addresses this crisis not with another social feed, but

with a tool designed from day one to foster genuine, real-world belonging.

"This isn't social media. It's the opposite.”

— Sidekick
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APPROVED BOILERPLATE — ABOUT SIDEKICK

Sidekick (www.sidekick.online) is a free mobile app that combats loneliness by
helping adults find real friends through shared interests and local connection. Unlike
social media platforms that optimize for engagement and ad revenue, Sidekick was
designed from day one to move people off their screens and into the real world —
through communities, events, and its signature Kickit feature. With 2,500+ curated
interest categories and 300+ optional personal filters, Sidekick creates over 3,000
matching dimensions so people don't just find others who like the same things —
they find people who truly get them. No ads. No algorithms. No bots. Just real
people, real interests, real friendship. Sidekick is a woman-owned, mission-driven

company headquartered in Eugene, Oregon.



The Problem Sidekick Is Solving

The loneliness epidemic is not a metaphor. In 2023, the U.S. Surgeon General issued a
landmark advisory calling social isolation a public health crisis with mortality effects
comparable to smoking up to 15 cigarettes a day. The World Health Organization has
declared loneliness a global health threat. Lonely individuals face a 29% increased risk of
heart disease, a 32% increased risk of stroke, and significantly elevated rates of depression,

anxiety, and dementia.

This isn't happening in a vacuum. The rise of loneliness corresponds directly with the rise of
social media. Platforms designed to maximize engagement have trained people to perform
connection rather than practice it. The average American now has fewer close friends than
at any point in modern history — and the trend is accelerating. Young adults, the most

digitally connected generation in history, report the highest rates of loneliness.

The core problem is that social media platforms are structurally misaligned with human
wellbeing. They profit from your attention, not your flourishing. Their algorithms amplify
outrage and division because those emotions drive more engagement. Their business
model requires that you never stop scrolling. The result: people spend more time than ever

"connecting" online and yet feel more alone than ever before.



What Big Tech Gets Wrong — At a Glance

BIG TECH PLATFORMS SIDEKICK

Business Surveillance advertising — you Value-based — users and

Model are the product organizations are the customer

Design Maximize screen time and Move people off their phones and into

Intent engagement the real world

Feed Algorithm decides what you see You decide — full user agency

Control

Data Data collected, packaged, and No data sales, no cross-app tracking

Privacy sold to advertisers

Advertising Ad-driven; pay-to-play for No ads; 100% organic reach for every
visibility post

Authenticity Rampant bots, fake accounts, Al- Every account is a real human; strong
generated content content moderation

Connection Digital — likes, comments, Real-world — events, meetups, in-

Type follows person friendships

Community 2-3% organic reach; throttled to 100% reach to every community

Reach sell ads member

Sidekick exists because the tools that were supposed to bring people together have been
doing the opposite for two decades. The company believes the next wave of social
technology won't be about feeds, algorithms, and attention capture — it will be about

helping people find their people and then actually spending time with them.



How Sidekick Works

Sidekick's matching engine is built on a hand-curated interest taxonomy of 2,500+

categories organized across 10 dimensions — from Bluegrass Banjo to Astrophysics —

plus 300+ optional personal filters across 7 dimensions. Unlike social networks that rely on

photos and public personas, Sidekick matches people based on the things they actually

enjoy doing, then helps them do those things together, in person.

The path from download to belonging takes four steps: download the app, choose interests

from 2,500+ categories, find communities, events, and Kickits that match what you love,

and show up. No algorithmic manipulation. No Al deciding who you should meet. Just a

straightforward path to real connection.

Core Features

£8 Communities

Interest-based groups where members
connect around shared passions. Every
community has a real human as admin,
never anonymous, never Al. Members can
hide their membership for privacy. Posts
reach 100% of members, never filtered by
an algorithm.

<7 Kickits

Sidekick's signature feature: anonymous,
interest-based activity suggestions that
always start with "Let's..." — as in "Let's go
kayaking this weekend!" There's no specific
invitee to reject you, which dramatically
lowers the social anxiety of putting

yourself out there.

™= Events

Real-world gatherings — hikes, game
nights, gallery openings, concerts — that
bring community members together face-
to-face. Sidekick also showcases public
events from local sources so users always
know what's happening nearby.

(\ Smart Discovery

Eight powerful filters let users find exactly
what they're looking for — by interest,

location, date, community type, and more.
No algorithmic manipulation. Users curate

their own discovery experience entirely.



.y Posts, Chats & Alerts

Communicate through community posts
that reach 100% of members, and direct
messaging for one-on-one connection.
Chat is text-based — no image or video
messaging — because Sidekick is a tool for
real-world connection, not a place to spend
more screen time.

Optional Verification

Identity verification (government ID + selfie
via Veriff) is available as an optional
feature, giving users confidence that the
people they meet are who they say they
are. A verified badge appears on profiles.
Users can filter to see only verified
members.

The Interest Taxonomy: 2,500+ Hand-Curated Categories

While most platforms use broad keyword tags, Sidekick built a structured, hand-curated,
nested taxonomy across 10 domains — so users can match at exactly the level of specificity

they want, from "Music" all the way down to "Bluegrass Banjo."
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Particulars: Finding People Who Truly Get You

Sometimes shared interests aren't enough. A sober hiker might want to find a trail partner
who understands that preference without having to announce it. A veteran might feel more
comfortable joining a pickup basketball game with other vets. A recently divorced parent

might want to connect with others in a similar chapter of life.

That's why Sidekick created Particulars — 300+ optional personal filters across 7
categories. Every Particular is opt-in, never asked during onboarding, and protected by a
"shared-only" privacy model: if you indicate a Particular with privacy enabled, you can make
it visible only to other users who have selected the same one. To everyone else, it simply

doesn't exist.

Languages Personality Type

100+ languages across 12 families — connect

with people who speak your native language

Neurodiversity

ADHD, Autism Spectrum, Anxiety, Dyslexia,
and more — connect with people who share

your neurotype

Status

Relationship status, family status, faith status,
professional status, gender identity, and
sexual orientation — opt-in filters that help

you find people who share your experience.

Substance Use

Sober-friendly or social — your preference,
your comfort level, shared only with others

who match

Myers-Briggs, Enneagram, Big Five — for

users who find these frameworks meaningful

Disability
Hearing, Vision, Mobility, Chronic Pain — find

activity partners who understand your needs

Situation

New to town, parent, retired, veteran, military
family, faith community, and more — find
people who get what you're navigating in this
chapter of life.



What Sidekick Deliberately Doesn't Have

No Ads

Your attention is not for
sale. No advertising of any
kind, no pay-to-play
visibility.

No Vanity Metrics

No likes, no follower counts,

no public popularity scores.
Belonging, not

performance.

No Algorithmic Feed

You decide what you see.

No system optimizing for

engagement or emotional
manipulation.

No Infinite Scroll

Designed to get you off the
app and into the world —
not to trap you on your
phone.

No Bots or Al Personas

Every account is a real
human. One account per
person, tied to a phone
number and email
addresses.

No Data Sales

No data sales, no cross-app
tracking, no advertising
partnerships. Your data
stays yours.



Founders

Laura Illig

FOUNDER & CEO — MEDIA LEAD

Laura Illig is an artist and entrepreneur based in Eugene, Oregon. A marketing
executive, brand strategist, and business consultant, Laura co-founded Sidekick to
address the loneliness crisis she saw deepening around her. She brings a background in
brand strategy and consumer marketing, combined with a deeply human-centered

design philosophy shaped by her parallel practice as a visual artist.

Under the name LA Woman Studios, Laura creates abstract paintings and mixed-media
collages characterized by bold color, emotional honesty, and a celebration of
imperfection. Her art practice directly informs her vision for Sidekick: both are rooted in
the conviction that authenticity — messy, unfiltered, real — is more valuable than any
algorithm's idea of perfection. Laura is a passionate advocate for rebuilding America's

community infrastructure one friendship at a time.

Robert Illig

CO-FOUNDER & COO

Robert Illig is a law professor and business strategist with deep expertise in
organizational leadership and strategic planning. As Sidekick's President and COO,
Robert oversees operations, legal strategy, and business development. He brings a

rigorous analytical perspective that complements Laura's creative and brand vision.

Together, Laura and Robert describe themselves as "outsiders with a fresh perspective
on tech" — they built the company they wish had existed when they were trying to find
deeper connections in a new city. That personal motivation drives everything about how

Sidekick is designed: for real people, not power users.



Academic & Research Partnerships

Sidekick has developed its product and go-to-market strategy in collaboration with leading
academic institutions, including the University of Oregon's Insights Lab, Allen Hall Public
Relations, and via an MBA course on Business Strategy. Academic advisers include lan
McNeely (University of North Carolina), John Staudenmayer (University of Massachusetts),

and Lisa Wolverton (University of Oregon).

Social Media

Follow Sidekick on Instagram, X (Twitter), YouTube, and LinkedIn. Laura Illig shares thought
leadership on loneliness, technology, and authentic community on LinkedIn, YouTube,

TikTok, and Instagram.



Philosophy: The New Authenticism

Sidekick is guided by a philosophical framework its founders call The New Authenticism —
a set of principles that link Laura's art practice, the company's product vision, and a cultural

shift already underway in American life.

Something is shifting in the culture. After a decade of algorithmic feeds, curated personas,
and an increasingly synthetic media landscape, people are hungry for something they can
feel even if they can't quite name it: the difference between a hand-thrown ceramic mug
and a factory-made one, between a community theater production and a streaming series,
between a friendship built over shared experiences and a social media "connection." The
New Authenticism names that hunger and takes it seriously as both a cultural force and a

business thesis.

The New Authenticism holds that:

In an era of synthetic media, algorithmic curation, and Al-generated content, the most
radical and valuable act is to show up — in art, in community, and in relationships —
as your real, unoptimized, imperfect self. It values human presence over digital
perfection, lived experience over curated narrative, and genuine connection over
efficient matching. It is not anti-technology. It embraces tools that help people find
each other and amplify their reach. But it draws a clear line: the tool serves the human.
The painting is made by a hand. The friendship is built in person. The community

gathers in a real room.



The Six Principles

1

Human creation has intrinsic value.

A painting made by a human hand carries something a generated image cannot — not
because it is technically superior, but because it embodies a person who felt something,

risked something, and chose to share it. That act of creation is irreducibly meaningful.

Imperfection is a feature, not a flaw.

A community theater production where an actor forgets a line, a collage where the edges
don't quite align, a friendship where two people disagree — these imperfections are
evidence of life. Perfection, increasingly achievable through Al, is actually the absence of the

thing that makes creative work and human relationships meaningful.

Presence creates connection.

Live theater is more powerful than film not because the acting is better, but because the
audience and the performers share a moment that will never happen again. Friendship
works the same way. Sidekick's design philosophy — building technology that gets people

into the same room — is an expression of this principle.

Sincerity is the new subversion.

In a culture that rewards ironic detachment, personal branding, and algorithmic optimization,
the genuinely radical act is to be earnest — to make art that expresses how you feel without
curation, to build a technology company that actually prioritizes human wellbeing over

engagement metrics, to say what you mean.

Technology should serve human flourishing.

Al is a powerful tool. Social media could have been a force for connection. The problem is
not technology itself, but technology designed to extract attention rather than create
community. The New Authenticism embraces technology that helps humans do what

humans do best: create, connect, and show up for each other.



Community is a creative act.

Building a friendship, organizing a neighborhood gathering, showing up for someone: these
are acts of creation as meaningful as any work of art. Sidekick approaches community-
building as art, and Laura approaches art as community-building. Both are expressions of

the same human impulse.

This philosophy is not a marketing position — it is the reason Sidekick was built the way it
was. No endless scroll, because your time belongs to you. No ads, because you're not here
to be a consumer. No algorithmic feed, because your choices matter more than an
engagement score. No Al content, because the person on the other side of the screen is the
whole point. The New Authenticism is both the company's north star and a framework for

understanding the cultural moment it was built to disrupt.



Business Model & Market

Sidekick operates a single platform with two customers: individual users and community
organizations. Both sides are free today because we're focused on building a critical mass
of real people and real communities that makes the platform valuable. Over time, both will

convert to paid models.

Why This Works

Sidekick's hand-curated taxonomy of 2,500+ interests and 300+ personal filters creates
over 2,800 matching dimensions — an asset that powers both sides of the business. B2C
users get highly relevant matches. B2B partners reach exactly the people most likely to
show up. Unlike social platforms that had to choose between user wellbeing and advertiser
revenue, Sidekick is structured from day one so that what's good for users is also what's

good for the business.

Sidekick has developed targeted fact sheets for six organization types: Colleges &
Universities, Arts & Cultural Organizations, Entertainment Venues, Sports & Recreation,
Faith Organizations, and Large Employers & HR. All are available at

www.sidekick.online/organizations.

Because Sidekick doesn't monetize time-on-platform, we're free to create an

app that truly supports human flourishing.




Current Institutional Partners

Hult Center for the Eugene Symphony Eugene Science Center
Performing Arts One of the Pacific Community science
Eugene's premier Northwest's leading education and exploration
performing arts venue orchestras
City of Eugene First Congregational More Coming Soon
Recreation Church of Eugene
Municipal parks and Faith community and
recreation programming congregation engagement

Go-to-Market Strategy

Sidekick follows a "Double Wedge" market entry strategy: prove the model in Eugene,
Oregon, then replicate it in Portland and Corvallis, and finally scale it nationally. Eugene
provides an ideal proving ground — a mid-size university city with a strong civic culture,
established arts institutions, and an engaged community of potential early adopters. The
pattern of partnering with anchor institutions (performing arts venues, universities,

recreation departments) is designed to be repeatable in any mid-to-large American city.



Company Timeline
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2022
Laura has key insight about the need for an anti-social-media app while on a road trip

through Montana; Laura and Robert incorporate RedE Social Wellness

SUMMER 2022
Laura and Robert spend the summer at a retreat in Rochester, New York where they develop
the idea further in close collaboration with a group of six college interns; they raise $500,000

from angel investors

2022-2023

The company hires 20 Ideas, a development firm in Eugene, Oregon, to do discovery work
and generate an initial set of designs; they change the name of the company to Sidekick
because they find users could not pronounce RedE (as in, “I'm RedE to make some new

friends”)

SUMMER 2023
Laura and Robert return to their retreat in Rochester, New York to finalize the designs and

begin developing their MVP

2023
Sidekick launches its public Beta on iOS and Android with a limited rollout on the University
of Oregon campus; Robert hand curates Sidekick’s innovative 2,500+ taxonomy of hobbies

and interests

2024
Early campus testing reveals that the MVP is too buggy and too limited for a wide rollout;
Sidekick quietly pulls back on marketing, leaves the app live on the App Store and Google

Play, and shifts focus to product improvement and institutional-partner development

2025
Sidekick re-imagines the app’s design and adds features like personal filters (Particulars),
optional identity verification, and an ad-free scroll; begins conversations with arts, cultural,

and civic organizations in Eugene



@) 2025-2026
Sidekick partners with the University of Oregon business school’s Insights Lab and its
journalism school’s student-led Allen Hall PR to test and promote the revised MVP; the
University of Oregon business school offers an MBA-level class analyzing Sidekick’s strategy

and implementation

@ MAY 2026
Sidekick declares its public Beta complete and re-launches the app on iOS and Android; adds
a searchable community calendar and begins partnering with local arts and cultural
organizations as well as with the City of Eugene rec department; Laura begins releasing

thought leadership videos about community-building and the ongoing crisis of loneliness



Story Angles for Journalists

We're happy to provide data, interviews, expert perspective, and real user stories for any of
the following angles — or anything else you're working on related to loneliness, social

technology, or community.
(
The Loneliness Epidemic — and What's Actually Being Done About It

The Surgeon General's advisory, the WHO's global health declaration, the neuroscience of
social isolation — and the startups, researchers, and communities building real alternatives.

Sidekick's founders and data are available for comment.

The Anti-Social-Media Movement

Why people are leaving Big Tech platforms — and what they're turning to instead. A deep
look at the design choices that made social media addictive, and what a fundamentally

different approach looks like in practice.

The New Authenticism: Why "Real" Is the New Premium

In the age of Al-generated content, deepfakes, and algorithmic curation, authenticity has
become scarce — and enormously valuable. A cultural story about what humans are hungry

for, from art studios to community apps.

Local Tech, National Problem

A woman-owned startup building a product to address a national public health crisis — from
Eugene, Oregon, not Silicon Valley. The story of Sidekick and the founders who left their

careers to take it on.




The Student Loneliness Crisis — and What Colleges Can Do About It

60% of college students report feeling lonely. 40% say they have no close friends on
campus. 26% don't return for their second year. How universities are beginning to take social

connection seriously as a retention and mental health strategy.

Workplace Loneliness: The Hidden Retention Problem

Employees with a best friend at work are 7x more likely to be engaged. Those without one
have a 1-in-2 chance of leaving. How large employers are rethinking community as a

business strategy.



Brand Assets & Style Guide

The following guidelines are provided for media use. High-resolution logos, founder

headshots, and product screenshots are available upon request from laura@sidekick.online.

Brand Colors

Primary Teal Light Teal Secondary Green Light Green Accent Purple
#3A858C #5FC6CE #7AC589 #A3D293 #91268F
Accent Orange Dark Text
#F7931D #2D3436
Typography

Sidekick's brand fonts are MADE Tommy Soft Medium (primary display) and Hero Bold
(secondary). Both are licensed brand fonts. For web use, Nunito Sans is the approved

substitute. Please do not substitute other typefaces in media coverage without permission.

Logo

Sidekick's primary logo features the distinctive interlocking-people icon in a teal-to-green
gradient, paired with the wordmark in teal. The logo is available in full color (on light and
dark backgrounds) and single-color variants. Sidekick is a registered trademark (®). Please
do not alter, stretch, recolor, or add effects to the logo. Contact laura@sidekick.online for

approved logo files.



Key Messaging — Approved Language
Taglines (two approved options):

"Share an Adventure. Make a Friend."

"Find your people. Do the things you love."

Short description (one line): Sidekick is a free mobile app that helps adults make real

friends through shared interests and real-world experiences.

Positioning statement: "This isn't social media. It's the opposite."

Mission: Combating loneliness by helping adults find real friends through shared interests.
App splash screen: "Real connections, real belonging, real joy."

When referring to Sidekick: The company is Sidekick Enterprises, Inc. The app is Sidekick.
The platform is always referred to as an "app" or "platform," never as "social media."

Founders should be referenced as "Laura Illig" and "Robert ILlig" on first reference.



Media Contact

For press inquiries, interview requests, brand assets, data, or anything else — we respond

quickly and personally.

Laura Illig Robert Illig

FOUNDER & CEO — MEDIA LEAD CO-FOUNDER & COO

Email: laura@sidekick.online Email: robert@sidekick.online
Phone: 541.510.4556 Phone: 541.510.4554

Web: www.sidekick.online/for-press

Additional Contacts

Partnership Inquiries: laura@sidekick.online

App Support & Feedback: feedback@sidekick.online
Safety Reports: 911 @sidekick.online

Interest Category Suggestions: suggestions@sidekick.online

All information in this press kit is accurate as of April 2026. Statistics, partnership details, and company
information are subject to change. Please verify current figures with the media contact above before publication.

Sidekick® is a registered trademark of Sidekick Enterprises, Inc.
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